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Vision & Baseball Part II
Hitting, Pitching Command, Fielding Can All Be Trained To Excel

Dr. Bill Harrison has been studying the science of vision and baseball for nearly 40 years.

    Guru of vision has spent a lifetime 
trying to help baseball players on pro, 
amateur levels clearly see how to 
refine their eyesight to new levels.

See SEEING PITCHES DEEP VITAL, Page 19

Top New Baseball Inventions Of 2009 Spotlighted At San Diego ABCA Convention
Remarkable Innovations
Will Be Staples In Game

BEST
OF

SHOW
2009 ABCA CONVENTION

10th Annual

BEST OF THE BEST — Hundreds of quality baseball products were on display at the 2009 ABCA 
Convention in San Diego. One of the top new products, as determined by Collegiate Baseball, 
was The Bench Coach (above) which is a dugout organizer. Dave Carney (left) and Larry Blum 
show all the items that can be stored in this ingeniously designed portable product.  

By LOU PAVLOVICH, JR.
Editor/Collegiate Baseball
(Final Of A 2-Part Series)

LAGUNA BEACH, Calif. — Baseball’s greatest 
innovators in the last 50 years have had a direct impact 
on the game advancing to new levels.

Dr. Bill Harrison, the most renowned visual performance 
specialist the game of baseball has ever witnessed, has helped 
thousands of professional hitters, fielders and pitchers improve 
their outward vision and internal vision skills to levels which 
have helped them excel.

He has worked with a who’s who list of current and future 
Hall of Famers in Major League baseball led by Barry Bonds, 
George Brett, and Greg Maddux, just to name a few. He’s also 
worked with more than half of the major league clubs, several 
colleges, universities and academies including the original 
Kansas City Royals Baseball Academy.

He has been instrumental in educating numerous coaches in 
the pro level about vision as well as on the college level and 

See INNOVATIVE, Page 12

    World’s top trade 
show for baseball 
features remarkable 
products for game.
By JOHN PINKMAN
Special To Collegiate Baseball

SAN DIEGO, Calif. — For 
the 10th consecutive year, 
Collegiate Baseball is rolling 

out its Best of Show story which 
showcases the most innovative 
new baseball products that were 
displayed at the recent American 
Baseball Coaches Association 
Convention in San Diego.

The 64th annual convention 
featured 264 exhibitors, an all-time 
high for a west coast convention but 
well under the record set last year as 
334 exhibitors demonstrated their 
products in Philadelphia.

The trade show, coordinated by 
Betty Rulong of the ABCA, was 
larger than a football field.

Each year, Lou Pavlovich of 
Collegiate Baseball and I search the 
trade show floor for products and 

services that are considered unique 
and useful for coaches.

These awards have become quite 
popular with both the vendors and 
our readers. Perhaps this year is a 
good time to review why we do 
this. 

First of all, we appreciate 
innovat ion and qual i ty.  We 
understand how hard it is to 
bring new products to the market. 
Many years ago, the sight of any 
technology was rare. Now you can 
hardly move three booths without 
viewing a wondrous new concept. 

There is no single #1 product. 
They are all #1 in our eyes. As it 
turns out, the products selected this 
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Top Baseball Inventions
Innovative Products Should Be Closely Looked At By Coaches
Continued From Page 1

FUTURE OF PROTECTION — A new product was introduced at the ABCA Convention called 
Evoshield, which allows athletes to mold a composite resin to the part of the body that needs 
protection from thrown or hit baseballs. Once the sealed foil pack is breached (above left) and then 
molded to the particular body part, it begins to harden in about 10 minutes. Once the chemicals 
completely bond, a rigid surface forms. Evoshield products protect the wrist for fielders and 
hitters, front shin area for foul balls, front elbow of hitters and glove thumb for catchers to prevent 
dislocated thumbs. Instead of bulky padding, Evoshield protection molds to the precise contours 
of the athlete’s body.

SCOUTWATCH — This 
ingenious device developed 
by Bob Richard is a multiple 
function tool. It can measure 
pitch speeds in mph plus 
a hitter ’s time down the 
line, is a ball/strike counter, 
and keeps pitch totals and 
percent of strikes. In umpire 
mode, it is just like a clicker 
umps use, but it has auto-
resets after outs and walks. 
If that wasn’t enough, it also 
functions as a stop watch. See INTRIGUING, Page 13

year just happen to represent many 
diverse baseball interests.

Without further adieu, here are 
the 2009 winners.
The Bench Coach

Many high school coaches across 
the nation have a big problem when 
it comes to playing away games 
against rival schools or at city 
parks.

Often, you have the bare bones 
dugout with no place to put your 
bats, helmets, gloves and assorted 
other items.

Instead, bats are normally 
put near the door opening to the 
field while gloves, helmets and 
everything else is scattered on 
the ground. In essence, walking 
through a dugout can be filled with 
equipment landmines which can 
be dangerous when players are 
walking through it in steel cleats.

The good people at Woodhaven 
Sports in McKinney, Tex. have 
taken care of this problem with 
an ingenious organizer that can be 
attached to a chain link fence in 
back of the dugout.

There are individual vinyl 
compartments  for  up to 18 
players. Each compartment has 
interchangeable name holders for 
each player on the team which 
can include the name and number 
of each athlete. An individual 
compartment can include the 
player’s helmet, glove, batting 
gloves and water bottle.

If that wasn’t enough, the bottom 
of this dugout organizer features 
holders for up to 18 bats.

In addition, there are two shelves 
for catcher’s equipment.

A mesh back panel allows for 
ventilation and light.

A convenient and visible lineup 
card holder is on each side of the 
organizer. 

Two accessory pockets are 
on each side for coach’s items, 
including game balls, etc.

The price for The Bench Coach 
is $179. If you order online up to 
Feb. 28, you can receive a $10 
discount. Enter code ABCA228 
during the checkout process.

For more information, go on the 
internet to: www.TheBenchCoach.
com or call (972) 740-5417. You 
can also contact Woodhaven Sports, 
5100 Eldorado Parkway, Suite 102 
#319, McKinney, TX 75070.
EvoShield

Up until now, baseball players 
have had little choice for protection 
from high velocity baseballs hitting 
the wrist, elbow, ankle, back, chest 
and thumb for catchers.

Some have used cumbersome 
padding which didn’t allow a full 
range of motion in these areas.

When you think of Barry Bonds, 
the all-time record holder for home 
runs in Major League baseball, he 
routinely wore what looked like 
massive padding on his front elbow 
area up his arm.

This type of protection is a thing 
of the past now.

Thanks to several University of 
Georgia athletes who performed 
two years of extensive research, 
design, field and laboratory testing, 
a remarkable, impact-dispersing 
protection has been designed that 
will protect these areas of the 
body.

It all begins with Evoshield’s 
patented material comprised of 
a unique, porous multi-layered 
composite resin which is housed in 
a foil pack. Once it is breached, the 

product is placed over the area of 
the body you are trying to protect. 

The chemical components inside 
the gel-like pads react to moisture 
particles in the air and begin to 
harden after roughly 10 minutes. 
Once the chemicals completely 
bond, the pad creates a rigid surface 
area that permanently molds to 
the exact contours of the athlete’s 
body.

Instead of having a bulky 
pad, EvoShield provides greater 
protection with a slim, aerodynamic 
look. This combination of form-
fitting, breathable pads enables 
freer athletic movement while 
maintaining tremendous protection 
against the impact of hard hit or 
pitched baseballs.

Different individual products 
include the back and chest guard, 
rib guard, wrist guard, elbow 
protector, lower ankle and leg guard 
(for foul balls), and thumb guard for 
catchers to prevent dislocating this 
area of the hand.

The protection for catchers is 
a true breakthrough which was 
designed by Boston Red Sox 
catcher Jason Varitek, according 
to Justin Niefer, director of product 
development.

Sixteen Major League teams 
currently use Evoshield products 
along with 36 college baseball 
programs that  include such 
programs as Miami (Fla.), Florida 
St., Georgia, Georgia Tech, LSU, 
Stanford and Oregon St., just to 
mention a few.

Depending on what model is 
ordered and how much of the 
product is utilized, it can range 
from approximately $20 to $90.

For more information, go to their 
web site at: www.evoshield.com or 
call a company representative in 
Bogart, GA at (770) 725-2724.
ScoutWatch

Ten years ago, the Scoutwatch 
was born through the efforts of 
an extraordinary inventor Bob 
Richard.

It was a nifty tool in the shape 
of a stop watch which allowed 
coaches and scouts to track the 
speed of baseball players and 
featured a few other tools.

After a number of refinements 
in the product, the 2009 version is 
one to behold.

The ScoutWatch is the only 
device on the market that is pre-
programmed for every size field, 

including all softball and baseball 
fields with different pitching 
distances.

The ScoutWatch is designed 
specifically for baseball operations, 
including one-touch pitch speed  
measurement in MPH (also KPH), 
and a ball-strike counter for both 
home and away, including pitch 
total and percent of strikes.  

In the Ump mode, the ball-strike 
indicator automatically resets to 0:0 
after walks and strikeouts and resets 
as well after 3 outs.

When turned off and back on, 
it remembers all previous data, 
including which mode you were in.  
Switching modes does not delete 
data from the other modes that may 
have been used.

Also, the ScoutWatch can be 
programmed for any distance up 
to 100,000 feet, so that if you want 
to see how fast a runner runs in 
MPH, or how fast a car speeds 
around a racetrack, you can get the 
Lap-Time. 

The Scoutwatch has a big screen 
area with big numbers which are 
easy to see.

This is one tool that every coach, 
scout and umpire should have.

And at the price of $44.10, you 
can’t afford not to have one.

For more information, go to their 
web site at: www.timit.com or you 
can call (858) 693-8611.
All-Pro Gripp

Finger strength for all baseball 
players is important.

Several firms over the years have 
sold hand grips as you squeeze 
the two ends together. Other 
conditioning experts ask you to 
simply pick up free weights with 
one hand and hold them as long as 
you can.

The Iron Gloves company has 
designed a superb product called 
the All-Pro Gripp for only $14.99. 
It will allow baseball players to gain 
finger and hand strength through 
the use of a two pound ball which 
you can easily squeeze because 
of a proprietary set of ingredients 
inside.

When used regularly, the two 
pound ball will help maximize 

strength in fingers, hands, wrists 
and forearms.

I t s  pa ten ted  “50  percent 
resilience” guarantees a fresh 
squeeze every time.

For more information, go to 
their web site at: www.irongloves.
com and click on the Gripp Balls 
photo. You can also call Iron Gloves 
at (480) 905-1109 in Scottsdale, 
Ariz.
Pitchers Power Drive

A unique, new tool for pitchers 
was a huge hit at the ABCA 
Convention.

It is a pivoting piece of strong 
steel that is put in front of the 
pitching rubber and teaches pitchers 
to start their delivery from knee lift 
towards home plate by initiating 
the starting force with their back 
standing leg knee, which loads their 
weight back.

This initiates the kinetic power 
chain of throwing a baseball and 
creates more power into landing.

The back side power initiation 
with weight back creates more 
force at pitch landing by speeding 
the hips, torso and arm speed 
creating a more explosive pitch 
delivery.

John Miller, a former college 
pitcher and owner of Winning 
Pitchers Baseball  Academy, 
designed the Pitchers Power Drive 
to increase his velocity and use 
in training others at his academy. 
Pitchers have increased speed from 
4-10 mph.

The Pitchers Power Drive, which 
is built like a tank and weighs 18 
pounds, costs $215.95.

F o r  m o r e  i n f o r m a t i o n , 
go to their web site at: www.
pitcherspowerdrive.com or call 
(252) 469-5813.
Pro II from Stalker Radar

S t a l k e r  a g a i n  b r i n g s  t o 
baseball advanced technology 
with waterproof quality, durability 
and the Stalker reputation for 
outstanding reliability, accuracy 
and technology. 

If you have been using a Stalker 
in the past, you will want to upgrade 
to the Pro II. 

It maintains all the features of 

previous Pro Models while giving 
you much more.

The Pro II benefits begin with 
the ability to capture the out of 
hand and at plate ball speeds from 
the pitcher and off the bat or both 
at the same time. 

It has a rugged cast metal 
exterior while maintain overall 
light weight with miniaturized 
electronics. Stalker offers models 
that allow you to choose between 
removable rechargeable handle 
grips or rechargeable/replaceable 
AA batteries.

Accurate, consistent pitch speeds 
has been the reputation that coaches 
and scouts find most beneficial 
while players seem to admire guns 
that add 1-5 more MPH’s.

Over the years, Stalker has been 
able to reduce the price of their guns 
while increasing the technology. A 
great new feature is the ability to 
recall the previous 10 pitches. 

Get one in your hands soon. It 
sells itself. www.stalkerradar.com 
and then click on sports radar. 
Engraved Bricks

Since 2002, Diamond Yards 
Engraved Bricks have helped 
numerous civic organizations, 
schools, churches and professional 
sports venues beautify their 
properties with their engraved 
bricks.

Whether you are raising funds for 
capital improvements or dedicating 
new facilities, these beautiful 
bricks will make an impressive 
presentation.

The  p r i c e  a t  t he  A B CA 
Convention was $15 per 4 x 8 inch 
brick which includes 3 lines or logo 
and 2 lines. The cost per 8 x 8 brick 
is $28 each which includes a logo 
and up to 3 lines. 

Pricing on all 16 x 16 black 
granite stones is $250 each with the 
design custom made.

Depending on the amount 
ordered, different pricing plans are 
available.

F o r  m o r e  i n f o r m a t i o n , 
go to their web site at: www.
diamondyardsbricks.com or call 

http://www.TheBenchCoach.com
http://www.TheBenchCoach.com
http://www.evoshield.com
http://www.timit.com
http://www.irongloves.com
http://www.irongloves.com
http://www.pitcherspowerdrive.com
http://www.pitcherspowerdrive.com
http://www.stalkerradar.com
http://www.diamondyardsbricks.com
http://www.diamondyardsbricks.com
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Intriguing New Inventions Win Top Product Awards
Continued From Page 12

PITCHERS POWER DRIVE — This ingenius device which sits on top of the pitching rubber 
has helped develop more velocity for pitchers by showing them how to utilize the back leg more 
efficiently. The company says that pitchers have shown gains of 4-10 mph with this device. 

(812) 430-2725 in Evansville, 
Ind.
DuraPitch Mound

The DuraPitch Mound is a year 
round portable dirt mound. It can be 
used inside or outside. The particles 
of dirt are coated with a silicon 
substance that eliminates the need 
for watering indoors while keeping 
dust low and a stable material.

It features a 7-piece frame that 
locks together.

Once assembled, the special dirt 
mix stays put.

The frame is made of 5052 
aircraft-grade aluminum while the 
dirt mix is DuraPitch Premium 
Mound Clay with Hilltopper.

The regulation mound cost 
is $10,500, plus shipping and 
handling.

We  saw th i s  p roduc t  i n 
preproduction last year at the 
ABCA convention in Philly and 
were impressed with the company’s 
concern for coaches’ input on their 
product. 

As the year progressed, they 
stayed in contact with me, asking 
more questions and offering more 
solutions. As I saw more and more 
disastrous portable pitching surfaces 
on skin fields designed for multiple 
age use, I saw the practicality of the 
DuraPitch Portable Mound. 

My sons and I have taught 
pitchers for many years only to see 
them struggle in games on awful 
surfaces. Many coaches ask what 
the single most important thing 
to do to improve the quality of 
the pitching in their league is. My 
response has always been to make 
the pitcher’s feet secure. Spend 
money and time in two areas — the 
mound and dry balls!

DuraPitch is essential for turf 
fields. It augments the maintenance 
values of the initial synthetic grass 
at a fraction of the overall costs. 
Combine it with the Boone surfaces, 
and you will have a terrific playing 
surface.

Their new client is the San 
Francisco Giants. This year the 
major league field will need to 
service many new events and 
football. 

They need a portable dirt mound 
that is quick to set up and remove 
as well as providing a traditional 
surface for million dollar arms. 
When it comes down to it, people 
stand behind products, and I have 
a good feeling about these folks! 
www.DuraPitchMound.com
Boone Action Turf

As if they had nothing else to do 
in baseball, the Bob Boone family 
brings to the field…. a new field. 
We all have been a bit confused and 
very curious about the new versions 
of synthetic grass and artificial turf 
surfaces.  

We were most impressed with the 
synthetic grass product. Teaming up 
the a famous name in the industry, 
“Astro Turf,” the Boones offer 
an exceptional explanation of the 
new methods of the synthetic grass 
product specifically designed for 
baseball fields.

The  advanced  des ign  o f 
the Boone Action Turf (BAT) 
incorporates an “S and C” shaped 
blade. 

This allows the grass fibers to 
remain vertical and not lay down 
in a compacted manner. Using 
that varied blade construction, a 
thatching blade component and 
a varied color scheme, the BAT 
concept makes the grass look very 
realistic and most of all play better 
than grass.

These are not inexpensive 
products. However the return on 

investment from dramatic cost 
eliminations, less maintenance 
and watering and the significant 
increase field usage, invites a 
serious investigation. 

Their most recent client is USC 
which will use it for the baseball 
field. www.booneactionturf.com
Grip2Rip Batting Gloves

These unique gloves are the only 
gloves that immediately align a 
hitter’s grip properly and eliminate 
an over-rotated grip.

The gloves have specially 
designed magnets placed at specific 
locations on the right and left 
batting gloves. When the magnets 
click, the hitter has the correct grip 
every time.

The Grip2Rip batting gloves 
enable a hitter to use his own bat in 
practice and games while providing 
consistent feedback to develop the 
correct hitting grip.

Studies by this company reveal 
that approximately 90 percent of 
young hitters grip the bat incorrectly 
by over-rotating their hands.

Patrick True is the inventor of 
the glove. He was a member of the 
1988 World Champion USA Junior 
National team and played for Hall 
of Fame coach Bernie Walter at 
Arundel H.S. in Maryland.

The cost for each pair of gloves 
is $19.99. You can also go to their 
web site at: www.grip2rip.com or 
call (888) 344-8837.
Mattingly V Grip 

So amazingly simple you have to 
wonder why it took so long to come 
to the market. Bat grip is vital to 
arm motion during the swing. 

Twenty-five years ago the Doyle 
brothers introduced a method of 
raising and aligning the two pointer 
fingers to the sky while grasping 
the bat. As we have all learned, 
alignment and vertical means many 
different things to many players. 

But Brian, Blake and Denny 
came up with a great teaching tool. 
The V Grip design replaces that 
method.

The handle of the bat is not 
round. From a cross section view, 
it is shaped similar to a cam shaft 
in an engine. 

The V Grip Bat will not allow 
you to grip the bat incorrectly. The 
bat will feel very uncomfortable 
unless it is gripped correctly by 
lining up the knocking knuckles. In 
aluminum or wood, the tear drop or 
cam shaft immediately finds it way 

into the base of the fingers as the 
player grasps the bat. 

The V-Grip will automatically 
keep a player ’s hands in the 
proper position for comfort and 
speed through the swing. It will 
therefore eliminate cold weather 
palm sting. 

M a t t i n g l y  c l a i m s  a  7 % 
improvement in bat speed and 
improved swing technique. It 
is available at retails stores or 
major website providers. www.
mattinglybaseball.com
Chilly-Billy Ice Compress

This ingenious device was 
created by Billy Leavitt after 
several years of involvement with 
his son’s baseball career.  

Years of trying different methods 
of taking care of his son’s arm 
created a necessity to find a better 
and easier way to apply cold 
therapy.  

Many a game was spent applying 
cold therapy with either frozen 
ice packs or bags of ice wrapped 
around the shoulder and elbow.  

Traveling nationwide also 
presented its own set of problems 
trying to insure proper care was 
provided, especially with any type 
of frozen ice pack.  

Applying bags of ice wrapped 
in bandages or cellophane wrap 
proved cumbersome and leakage 

problems.  
A unique ice compartment design 

and compression wrap (patent 
pending) was finally developed 
providing a revolutionary icing 
system for athletes.  

Many a prototype was designed 
and redesigned until a functional, 
easy to use, easy to wear icing wrap 
was created.  

The Chilly-Billy ice compress 
travels anywhere and can be used 
anytime over and over.  

All you need is ice.
The success of the Chilly-Billy™ 

ice compress has been proven by 
the high marks given by athletes 
and coaches who have actually used 
the product.

The Chilly-Billy Shoulder/
Elbow carrypak combo sells for 
$149.99.

For more information, go to their 
web site at: www.chilly-billy.com 
or call (888) 370-0470.
Triton X-Tee

Numerous batting tees have 
been used through the years in 
baseball.

But possibly the best is the new 
Triton XTee designed by Todd, 
Jason, Zach and Nate Newman.

The tee can be used for virtually 
any conceivable training drill 
configuration and then all packed in 
a small 6 inch x 29 inch bag. 

The most unique thing about this 
tee is that every drill is designed to 
be self reinforcing with a “feedback 
trainer” so the hitter develops 
consistent muscle memory on every 
swing.

“Having played baseball at BYU 
and then in the Astros’ organization 
over 25 years ago and then raising 
and coaching three sons who are 
playing either high school or college 
baseball, I have spent many hours 
trying to refine a product that meets 
all the demands that a coach could 
want,” said Todd Newman.

This hitting tee will allow a 
coach to utilize 30-plus drills, 
including:
 Inside, outside, middle.
 Bat path.
 Stay inside ball.
 High tee.
 Two ball.
 Inside out swing.
 Power ball drill.
 Stay back drill.
 No cast drill.
 Opposite field two ball.
 3 balls square.
The Triton sells for $110.
F o r  m o r e  i n f o r m a t i o n , 

go to their web site at: www.
athleticinnovations.com or call 
(801) 232-2770.

See UNIQUE, Page 14

http://www.DuraPitchMound.com
http://www.booneactionturf.com
http://www.grip2rip.com
http://www.mattinglybaseball.com
http://www.mattinglybaseball.com
http://www.chilly-billy.com
http://www.athleticinnovations.com
http://www.athleticinnovations.com
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Strikeout Strippz
We know this product not 

because of their appearance at 
the show but from the number 
of coaches and parents that have 
shared positive comments on its 
use during the past year. 

It initially hit the market with 
the support of Roger Clemens. As 
we all know, it was a tough year for 
the Rocket. 

The Strikeout Strippz is sold in 
the large retail market, and owners 
of the product felt it was necessary 
to reintroduce the training glove 
on its own.

The glove acts like a towel drill 
in its use. However, it has two long 
strands of leather extending from 
the index and middle fingers. 

The length of the leathers strips 
aids in feedback to the pitched in 
several segments of his delivery. 
The feedback encourages the 
student -thlete to practice the 
pitching instruction at home that he 
has received earlier in the week.

The product itself is a secure 
glove similar to a batting glove with 
two long leather strips on the ball 
control fingers.

It can be used in the wind up or 
the stretch. The goal of the product 
is to keep the lengths of the strips 
away from the body. 

The leather strips also provides 
air resistance similar to a towel 
and permits  the thrower to 
exercise realistic force. www.
Strikeoutstrippz.com 
The SportCAM

The SportCam is a video system 
that mounts to the backstop on the 
playing field side. It eliminates 
annoying visual interference from 
the screen or backstop. 

It will digitally record an entire 
game cabled to a compact and 
portable case which can logically 
be placed in the press box.

The amazing feature of this well 
thought out system is that SportCam 
has preset automatic field locations 
and panning capability. 

By simply touching a computer 

Unique Products Awarded Best Of Show In San Diego
Continued From Page 13 touch pad with your finger, you 

can instruct the camera to focus 
on the shortstop and then pan with 
his throw to first base. The camera 
mount serves as a tripod and is a 
solid as the fence to which it is 
mounted. 

All the field positions are 
indicated on the small computer 
screen provided. The system 
includes a joystick operation as 
well, for manual use in games, 
practices or camps. 

The first thing that came to 
my mind was Bobby Miranda’s 
(Western Carolina) technique of 
videoing college practices to insure 
peak participation. 

The compact system used in 
many sports, even for broadcasts 
in some communities, comes in a 
sturdy travel case and is secured 
by travel foam. 

I have worked through several 
generations of video technology 
and physical capture designs. After 
speaking with company engineers, 
they have relieved several of my 
concerns. 

The camera has an automatic 
focus feature. 

The images are captured in a 
hard drive with external ports to 
transfer up to 7 hours of video. 

The camera enclosure is covered 
with thoroughly tested molded 
Lexan.

All Star Video Sports Inc., the 
company behind the Sport Cam, 
suggests that the digital video 
can be placed on the internet 
as subscribed programming to 
enhance athletic programs. 

This is a product that a clever 
coach could use in a number of 
different ways from training to 
fundraising to building a fan base.

You’ll want to investigate this 
more at www.allstarvideosports.
com and click on SportCam.
Pitcher’s Nightmare Swing 
Trainer By Chance Reynolds 

So many young hitters need to 
to learn 1) how to keep their hands 
back during their stride, 2) what 
proper extension is, 3) how to keep 
their hands inside the ball, 4) how 

DURAPITCH MOUND — Grant McKnight demonstrates his 
portable dirt mound that can be used inside or outside. Particles 
of dirt are coated with a silicone substance that eliminates the 
need for watering indoors while keeping dust low. A 7-piece 
frame locks together and can be game ready within 45 minutes 
after moving it. It holds up extremely well to steel cleats.

to increase their bat speed, and 5) 
how to finish their swings.

The  Pi tcher ’s  Nightmare 
Swing Trainer (special elastic 
material that stretches from the 
back knee to the back elbow) is 
designed to help hitters understand 
coaches explain these necessary 
fundamentals through feel and by 
seeing rather than only through 
verbal instruction.

The adult model is available 
for $79.99 and includes a free 
instructional DVD featuring the 
inventor of the product, Chance 
Reynolds and Terry Pendleton. 
www.pitchersnightmare.com 

Our final product represents 
breakthrough concepts  and 
technology. We particularly 
recognized its innovation, research 
and creativity.

Radar Pitching Trainer
On the surface, The Radar 

Pitching Trainer looks like a very 
reasonable product. The ball is 
thrown at an outlined strike zone 
mounted on a pitch back mount. 

The radar measures ball speed 
and displays the velocity on a 
unit mounted directly behind the 
screen. 

The battery operated system 
calculates pitch count, strikes, 
balls and simulates a ½ inning as 
an umpire. 

The system can record two 
pitchers at the same time for 
friendly competition. The long life 
battery runs the electronics for 80 
to 100 hours. The structure looks 
solid but time will tell. 

Now here is the catch. It only 
costs $299. Some products are 
introduced below market value to 
launch quickly. 

I must admit I kept wondering 
why this product was so inexpensive, 
considering the technology. 

And here is where the tech comes 
in with a capital “T.” It uses sound 
as the stimulus to calculate the 
speed and accuracy. The company 
says this is very complicated and 
advanced technology.

It must be. Think of the sound 
sensitivity involved in a ball or 
strike call within inches of the same 
location on the target!

My major question was will it 
stand up to the pounding of day 
to day use in advanced baseball. I 
have seen many good ideas fail in 
construction. 

Even if it can’t withstand 80 
MPH impact, it would be a great 
idea for youth baseball.

So  I  have  contac ted  the 
corporation behind the research and 
development and invited them to 
place two units in our Academies. 

We will train 150 plus pitchers a 
week for next two months. 

At the end of the beta test we will 
send the units back to their product 
engineers with our evaluation. 

Further, I will write a follow up 
article on the experience. www.
RadarPitchingTrainer.com 

Tom Kovic Gives Athletes Tips On Recruiting Contacts With Coaches
By TOM KOVIC 
Special To Collegiate Baseball

BOOTHWYN, Pa .  — As 
prospects navigate the college 
athletics recruiting process, 
the level of their “command of 
confidence” will not only assist 
them in developing a positive and 
effective approach to recruiting, it 
will be “picked up” by the college 
coaches and assist the prospect in 
standing out above the rest of the 
pack. 

Self confidence doesn’t just 
“appear” it is a skill that is developed 
naturally and with experience and 
can offer student-athletes with an 
effective tool that can be skillfully 
used in navigating the college 
recruiting process. 
Contacts/Return Contacts

I believe many prospects are 
under the assumption that the 
college coaches will routinely 
contact them by phone or by e-mail 
in an attempt to recruit them. 

This may be true for some 
prospects, but for the majority of 
athletes who are waiting for the 
phone to ring, it could be a long 
and frustrating wait. 

Coaches are recruiting hundreds 
of prospects and need to utilize a 
filtering system to organize their list 
into a manageable and functional 
grouping. 

Coaches are bound by very strict 
contact rules and it is in the best 

interest of the prospects to initiate 
contact with the college coaches 
and with persistence! 

If you feel a particular college 
coach has sincere interest in you 
as a prospect, you want to develop 
consistent communication with 
him and I suggest taking the lead 
in making future contacts. 

For instance, you may be 
discussing a future campus visit 
and trying to nail down a specific 
date. Don’t feel nervous in taking 
the initiative and letting the coach 
know you will be contacting him 
in the near future to confirm the 
visit. 

This approach is respectful and 
all you are trying to do is assist the 
coach, who will appreciate your 
effort.
Initiating Phone Calls 

I think one of the toughest 
challenges prospects face in the 
recruiting process is initiating that 
first phone call to the college coach 
and for good reason. 

They are scared! 
Somehow, many young athletes 

envision an unapproachable coach 
on the other end of the line and 
view the task of calling the coach 
with fear. 

Coaches are former athletes who 
went through the same process. 

More importantly, they are 
educators who “know the stakes” 
and the importance of the four year 
college experience. 

Sure, they are competitive and 
want to attract the best and the 
brightest, but for the most part, they 
want prospects in general, to arrive 
at a comfortable college choice and 
one that is the right match. 

They typically see their role as 
being a “resource,” with a sincere 
obligation to provide families 
with valuable information and to 
answers their questions. 

They want to assist the prospect 
reach his “comfort level” in an effort 
to begin developing a collaborative 
relationship.

I would not encourage a prospect 
to pick up the phone and make a 
“cold call” without preparation. 

Calls not only give you the 
opportunity to exchange information 
with the coaches, it provides you 
with a vehicle to begin opening 
up your personality to them and 
provide the college coach with a 
“look under the hood.” 

A lot can be learned about a 
person in a five minute phone call, 
so make it count! Put together a 
general list of items you would like 
to discuss and then trim it down to a 
bullet list of specific questions you 
need answers to. 

Keep your list informative, but 
short. There is a good chance the 
coach will cover a lot of ground 
with his specific questions! 
Presenting Yourself (In Person 
And By Phone) 

You can present yourself in 

a number of different ways to 
college coaches and the manner in 
which you display your personality 
will directly reflect the level of 
investment you have made in the 
college recruiting process. 

Whether your communication 
is by phone, email or face to face, 
“preparation” is the operative 
word. 

When you are well prepared 
to communicate with the college 
coaches, your level of self-
confidence increases and the 
coaches sense this. 

Remember, coaches are certainly 
looking to attract the best student-
athletes, but just as important, 
they are looking for self aware 
individuals who bring potential 
leadership skills to the table.

Here’s a quick tip: Say you are 
preparing to make that initial phone 
call to the coach. 

Instead of just picking up the 
phone, take time to go through 
mock phone conversations with 
your mom, dad or high school 
coach in an effort to develop skills 
in communication. 
Dealing With Rejection

Not every college coach will roll 
out the red carpet for you and it is 
important to prepare yourself for 
the possibility of rejection. 

It is going to happen and you 
should not take it personally. 

Whether rejection is a result of 
not meeting admissions standards 

or not having the “stuff” to be 
considered as an impact player for a 
particular team, do not waiver from 
“reaching” toward select academic 
and athletic programs. 

One of many quotes I used with 
my teams was “Far better to reach 
for excellence and fall, than to settle 
for mediocrity.” 

The same holds true in the college 
search, but prepare mentally and 
emotionally for potential negative 
news. 

You might not appreciate the 
initial “shock,” but by keeping your 
head held high and accepting the 
hand you are dealt will only make 
you stronger and more persistent 
in the future.

The level of confidence prospects 
project  as  he/she navigates 
college recruiting will be directly 
proportional to the potential success 
of the plan. 

Like impeccable preparation 
for a championship game, the best 
prepared individuals will have the 
greatest chance at success if their 
recruiting plans are sound and 
they execute with confidence and 
persistence. 

Tom Kovic is a former Division 
I college coach and the current 
director of Victory Collegiate 
Consulting, where he provides 
individual advisement for families 
on  co l lege  recru i t ing .  For 
further information visit: www.
victoryrecruiting.com 


